INTERIOR+DESIGN

MEDIA KIT



I N T E R I O R + unique digital-first brand focused
on the interests of professionals
D Es I G N and wide audience.




interdisciplinarity

combines editorial articles and
materials by experts in design,
fashion, technologies, fashion and art

multi platform

combines the capabilities of
INTERIOR.RU digital resource,
INTERIOR + DESIGN collection

edition and industry-specific events

INTERIOR.RU INTERIOR+DESIGN MAGAZINE

A website that widely covers digest of news which have

users’ requests for contemporary passed the additional selection. inclusiveness
architecture, art and interior Issued 6 times a year based

design solutions. on site content interesting for industry

professionals, students of design

schools, business owners and

a wide audience




BRAND
ARCHITECTURE

INTERIOR+DESIGN INTERIOR.RU
Magazine Online Edition

RUSSIAN PROJECT;
«100 YEARS OF EUROPEAN DESIGN» EXHIBITION

Brand Initiatives
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INTERIOR*+
DESIGN

Expert content in the field of design, art,
technology, fashion and architecture,
focused on the most influential, creative
and active audience. The magazine
synthesizes and systematizes all the latest
trends and news on a selected topic

and is translated into English.

THE MAIN ADVANTAGES:

selectivity, expert opinion, more than
50 projects in each issue, bilingualism,
main trends.
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income

Middle 62,3 %

OUR Upper-middle 29,3%
READERS

IRIVGRIOE

people*
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designers, architects, decorators, business
owners, executives

4gC

Russian Federation: 1176 100 16-34 y.o.: 33,3%
Moscow: 305 500
35-54 y.0.: 43,33%

*According to NRS March - July 2019




DRAFTING & PUBLICATION

SCHEDULE

FEBRUARY - MARCH

DECOR

Decor and interior trends: interviews
with experts and the announcement
of the palette of the year

Wallpaper, textiles, decoration
materials, coatings.

Date of layout submission: 24.01.2020
Date of sales start: 14.02.2020

AUGUST - SEPTEMBER

FASHION

Fashion houses with Home collection, fashion
designers dealing with interiors and home
furnishings, interdisciplinary collaborations
and interiors of professionals associated with
the fashion industry, fashion photographers
and their collections.

Home Furnishings

Date of layout submission: 24.07.2020
Date of sales start: 14.08.2020

APRIL - MAY

DESIGN

Trends in product design and interior
design: Italian design, heads of designer
brands, Russian product design.

Furniture, light with
detailed reviews.

Date of layout submission: 06.03.2020
Date of sales start: 01.04.2020

OCTOBER NOVEMBER

ARCHITECTURE

Trends in modern architecture, advanced
development, hotels, offices, shopping centers,
turnkey interiors and design for new buildings,
interviews with developers, furniture contracting
sector and special offers for architects.

Objects designed by architects, furniture,
decoration and lighting for offices and hotels.

Date of layout submission: 11.09.2020
Date of sales start: 02.10.2020

JUNE - JULY

ART

Art & design trends, trends in contemporary art,
major dealers and auctioneers, interiors of
collectors (houses with art). Trends of iSaloni,
EuroCucina and Salone Internazionale del Bagno.

Art & design items and limited
series, remakes.

Date of layout submission: 22.05.2020
Date of sales start:: 15.06.2020

DECEMBER JANUARY

TECHNOLOGY

Smart-house, high technology in the design
of objects, the Internet of things, virtual
reality, 3D-printing, robots, interiors for
millennials.

High tech products
and home appliances

Date of layout submission: 20.11.2020
Date of sales start: 11.12.2020
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Retail

Premium supermarkets
ri1o0yc rypMma

@7 A3BYKA
O Mep=KpecToK

SPARI[Y
and others

Specialized stores
lebigmag

YKHBIA Y PHATLHBIN 381

MoW NIo6UMBIA KHU
MONITOR ITOAIIVICHEIE
BOX MBAAAHIUVIST

Subscription to the paper version
of the magazine on interior.ru

‘ Airports




Targeted Distribution:

Premium Newsletter for Designers
and Architects

Specialized Exhibitions

" Retail

Design and architectural
studios

Representatives of foreign
furniture companies

Regional. interior
and furniture
stores

Museums, galleries, art studios

auction houses and specialized higher
educational institutions

Alternative distribution:
Boutique Hotels

Subscription to the printed
version pf the magazine
on the site
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I. ADVERTISING OPPORTUNITIES

Image
layout

strip, turn

BCe HAYMHALTCH C MEYTLI

HERMES
FARES

OO TKAHW

PACKU AEMHUHA . L |y
) .li -l:;"ti:ATT"/!;<.jb,.‘}— . a rt]qUe

w.oboduxru

* Actual price is indicated in the price list or sent on request



ADVERTISING OPPORTUNITIES

Mumspees © meesemwem ars crem
Alpha Metalic.

A B P, v

vy

CrierdpPeKTol
Sikkens

[Tepooe, NAZMT OXOMUIIKE B KOMMATY, — 3TO
crema. Ecam na nux xpacks Sikkens, noesarnenne

6yzer apxust. Mcropns 6penaz masanace = 1

opatop Bupr Buxnem Cux

y- Kommanss pocma, pasnusanacy, i cerofns

OM2 KBAKCTCH TACTRO cpa A oNobel. M
AYHIPOAMMA THIANT HMOCT NPOAINOACTBEMMNIIE
mnoupaxm & Hlsewma, Bexnno, Fepaaroo, Mramoe
® NPOJAST TPOZYLMI NO neemy Mupy. Ero xpacxe
NPHMCHAOTCR B ATOMODKRALIOR H AnaaisonMOoR

POMURINEHHOCTH, 8 TPOPECCHOMITLION JEP
obpaforxe ¥ CYFOCTPOCH MM 3, KONETIO XKE, B H1Te-
paepe. [ocTomuno mmpanmeas CoHCTHEMMOS TPONS -
DOACTNO, KOMOAMME OZMONpesmenno nprodperana
NIBECTHRIC eupOnCRcKIe Mapxi, cpean mux Sikkens
Mraxnsncxue gexoparunmue noxpurun Sikkens
yenst npodeccuoranu. Bupexmor nx sa Horar-

crno $axTyp, 32 Fexoparunnue sddexTul, sa
QO ROMOMIOT PEATESOBATE CMENLE MIEK ¥ COIIATY

H(\'.‘?JKI!AF)'.I.‘J;! ZIF\"CXY. A Taxxe sa HAOCAMOCTE K

* Actual price is indicated in the price list or sent on request

AORTOBE TN ITH DOKPMTHR — M3 CTMXE Tex
nonorwit # mcxyccrna. Alpha Metallic npowsnener
P BHEKT METRAANNECKOTO NOKPUTHR — POCKOWIHOR
AOCPCHACKON DAPUKS, CONPEMEHNOID ARIDMIHHMNI,

opopnoro cepebpa Alpha Elegance samopo
AHT METIPCPUNMMM ANMKSCHMEN OTTENXON H CO3
FACT GAKTYPA, HANOMHMADME OORIKD, MOPOIILaE
YIOPN, BOCTpPeOOBanMll COTORME N HNTCPACPAX

Ipha Tacto cremu 6ygyr

OXPMTHE 3¢ TOMLXD KPICKBO BUTESANT,
W OpusTHO ma omyns. BoxwoxmocTi add

SL‘K‘LEDS nomcTRNe 'CICJFF.!H ML p:.mu: MOTYT

coagasars wIpy usera, HrArogapa CBETOOTPIMA-
UlENy CEORCTSY HEPAIMYTPA ZEAATH XO

cueTaCE, OMM CUAPOSMOINT TIKTRALHOCTLI MR-
K ¥ TexCTYpod ¢ npobxecxasn ssapga. Hadgyres
M BIPMANTM JAX MOONTERSH KNACCHYECKOR Bene
BMANCKON HITYKITYP C zxuneixont shdexron
Sikkens gocrynmu zecarie nprrgumanHo pas-

sikkensdecor.ru.

"Huanason dax-
myp — om 8eHe-
UUAHCKOU WimMyKa-
mypxu do 6emona,
om nepcuocKoil
napyu 0o wienka,
O MA2KOU 3aMuiu
do o6naxos u y3o-
po8, HapucosaH-
HbIX MOPO30M Ha
cmexne.”

Advertorial

promotional material
IN native editorial style



ADVERTISING OPPORTUNITIES

* Actual price is indicated in the price list or sent on request

Integration into

the premium newsletter
about Moscow
architectural firms

and designers



INTERIOR+DESIGN TPEHAbI OU3ANH MHTEPbLEPDI APXUTEKTYPA 100% KYXHWU N BAHHbIE GUIDE V/ Facebook Instagram Telegram Pinterest Vk <] o Il

TONbKO BAXHbIE

U UHTEPECHDIE

HOBOCTHU .
eparto: v

N9 rnobanbHbIX

Online media for creative people focused
on design, beauty, art, architecture, interiors,

Louis Vuitton

LT furniture, decoration and important trends
i in the design world. The publication selectively
covers events and forms hashtags for its
WA Wi s zoenncn readers, choosing the most important from
NN\ @ B et the information stream.

+ KaHbe'Y3CT BbIRYCTUT OUbM | o |
0 KpaTepe XyooxHWKa ykenmca Tappenna s INTERIOR.RU combines visionary stories and

My3sen gusanHa Vitra:

ApPXUTEKTYPA

practical recommendations, opens up new
names and solves educational problems.
INTERIOR.RU helps professionals and amateurs
master the art of being modern.

INTERIOR+DESIGN




gco

Moscow 33%

Saint-Petersburg 11%

AUDIENCE

50000

unique users male

TOOOOE -

page VIEWS

Regions 66%

Desktop — 35% e
Mobile — 60% 5

Tablet — 5% 18-34 y.o.: 33,3%
Average viewing time: 2:30 MuH
Viewing depth: 4,5 35-54 y.0.: 48,6%

55+ y. =o. 23,6%




WEBSITE SECTIONS

TRENDS DESIGN INTERIOR ARCHITECTURE
+ new
UMAGAZINE DESIGN GUIDE SCHOOL SECTION COMMUNITY
brand product for Gen Z with a special guide created by the editorial a separate section on a special community with

product selections, ideas, a shopping oftice with copyright routes from INTERIOR.RU website with a portfolio of designers and
section and a,travel)digest. designers and opinion leaders. a history of iconic things in architects, as well as copyright
As well as information on major events design, thematic collections in blogs of industry professionals.

in the field of interior and design. the Edutainment format.

)L PRO WORLD SRg&= UMAGAZINE GUFOE COMNM

MHTEPbEP+AU3AWH




SOCIAL MEDIA

B0 QOO

followers

w]0)] f |4

INTERIOR.RU SOCIAL 165 000

. . . average Facebook post
This is a growing community coverage per day

INn interested in interior and
design trends and preferring

interactive formats to receive 264 ooo

iInformation. average Instagram post
coverage per day
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I1.

ADVERTISING OPPORTUNITIES

MHTEPBEP+AU3AWH

T |
<!

MNoanucbiBaiTeCh

* Actual price is indicated in the price list or sent on request

Media
Advertising

Topline TOOOx250
Middleline T000x250
Bottomline TO00x250
Second screen 300x600

Mobile Top — 300x250
Mobile Bottom — 300x250



II. ADVERTISING OPPORTUNITIES

MHTEPbEP+AU3AVH

TpeHObl « [AM3aiH « UHTepbepbl « ApXxutektypa « Mo « 100% KYXHU U BaHHbIE

AWZAAE - HOZ0CTH
CBer Kak MHCTPYMCHT apXUIEKTOpa

3 maa 2018

acQa

* Actual price is indicated in the price list or sent on request

Native material

promotional article
IN native editorial style

Formats:

 Native article in editorial layout
 Multimedia material
IN interactive layout
e Cards
e Test
 Shopping

Example:
https://www.interior.ru/design/
event/6155-svet-kak-instrument-
arkhitektora.html|


https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html
https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html
https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html
https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html

ADVERTISING OPPORTUNITIES

MHTEPbEP+AU3AWH

TpeHasl o [Ou3atH e« WHTepbepbl o ApxuTtexkTypa o va o 100% KYXHW U BaHHbLIE
Chan Maison et Objet ABTOPCKUIA rug B r a n d e d
2019

NOKAZATD OW/bTPHI

brand integration
IN projects and sections of
Mo ol A e s o o s iInterior.ru website. Partner
materials and branding of
MHTEPLEP+ AN3ATH Design and Guide sections.

TpeHabl * [Ou3anu * MHTepbepbl * ApxuTexkTypa * lug = 100 YXHWU U BaHHbie

CobbiTUa ABTOPCKUIA rvg

OBOM P-H
MOKA3ATE DULTPLE

OTEAM W CARONM XKPACOTM |+
v

TBEPCKOW P-H (©)

Example

https://www.interior.ru/guide
paristtguide-unit-464

TATAHCKWUMU P-H

«PHXTEPY» — TPOEKT / o) s 6 eIk H HE3ABHCHMYIO . - - -
@” AKUMAHKA UIOIIAZKY /1A OGIIeHHA H CO3H . 370 He COBC J . BEPMYyTepHs, JIBe Tajnepen p S . W WW. I I l e r I O r. r l I g | I I e
V

wans H «Ciena 0J TER Yajll neqyartas MacTe

HUKWU b Ka 1Ip aeT ( EPONPHATH Opk

CTHLIX THYHOCTEH, BCTPEYH, BeUef PHTEIL 4, ABK I I l O S kva

yA. NaTHKuxan, 42

AAHUNOBCKWUWN P-H

https://www.interior.ru/guide
milan#guide-unit-4

KOU P-H Poupensckas yn., 15, crp. 17-18

* Actual price is indicated in the price list or sent on request


https://www.interior.ru/guide/paris#guide-unit-464
http://interior.ru
https://www.interior.ru/guide/milan#guide-unit-4
https://www.interior.ru/guide/milan#guide-unit-4
https://www.interior.ru/guide/milan#guide-unit-4

II. ADVERTISING OPPORTUNITIES

I"anepeﬂ Yy4acCTHMKOB

| E—___

* Actual price is indicated in the price list or sent on request

Special

project

Special project on Interior.ru
and in INTERIOR+DESIGN

networks.

Native special project created
specially for the brand by

the editorial team using custom
mechanics and formats.


http://www.interior.ru/sp/roca19/

I1.

ADVERTISING OPPORTUNITIES

An independent
project for
Social only:

The project is created by INTERIOR +
DESIGN creative department and is not
linked to the material on the website.
This type of special project involves
the brand specifics analysis and
formation of the most effective options
for its integration into INTERIOR +
DESIGN digital space.




JI. ADVERTISING OPPORT

Large-scale special project
created with the use of all the
main INTERIOR + DESIGN

core tools.

* Actual price is indicated in the price &

ONLINE (SPECIAL PROJECT,
MEDIA ADVERTISING)

SoMe

OFFLINE



RUSSIAN
PROJECT

The annual INTERIOR.RU award is dedicated to the best
Russian projects in the field of design and interior.
According to the results of two-stage voting

the winners are selected in several nominations:
ARCH, TECHNO, FASHION, ART, DESIGN, INTERIOR.

REACH:

INTERIOR.RU (ONLINE):
350 000

SOCIAL MEDIA
1500 000

INTERIOR+DESIGN (PRINT)
200 000




RUSSIAN
PROJECT;
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15 sub-nominations International jury
300 projects by Russian authors New outstanding designers

Award Ceremony in February 2020
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HOW
DOES IT WORK?

INTERIOR + DESIGN editors nominate

the best Russian authors’ projects of the year and
opens a popular vote. Any author can send his project
to the editor and become a member of the long-list.
Based on the results of the voting, a short-list is
formed, which is evaluated by an international jury -
iIndustry professionals. Their decision is announced

at a special event for 450 people.




STAGES

NOVEMBER 2019

LAUNCH OF A LONG-LIST OF NOMINEES &
VOTING ON INTERIOR.RU WEBSITE

FEBRUARY 2020

SHORT-LIST PUBLICATION
ON INTERIOR.RU WEBSITE
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S FEBRUARY 2020
WINNERS
ANNOUNCEMENT

FEBRUARY 2020
I WINNERS’ REWARD CEREMONY -

cocktail party, special event with invited guests (450 people) from
all 6 disciplines
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VERTISING
PPORTUNITIES




III. ADVERTISING OPPORTUNITIES

Offline

1) Partner integration on

the website - pop-up, interactive
with guests, logo?2
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2) Special nomination from
a project partner

*Special packages offered for partners, consist of several options.
Costs and number of integrations are available on request.



I11.

ADVERTISING OPPORTUNITIES

e

I losunna maptaepa

UHTEPbEP+AU3AWH

TpeHabl » [An3aiH «» NHTepbepb « Apxutexktypa Mg « 100% KYXHW KU BaHHbie

Xops: 1 Mopouu 9ppoJi BaH e Bepar Maprpuet BojuteH6epr Maxkc ®peiizep Keec /lonkepc M

MHTEPBEP+AU3AVH

3ArOPOAHbBIN IOM

TpeHpgel * OQusanu * MHTepbepsl * ApXuTekTypa *

Hwopnu: rHHa Moponu# 3Jppon Ba

*Special packages offered for partners, consist of several options.

Costs and number of integrations are available on request.

A * 100% KyXH#¥ U BaHHbie

H fie Bepar Maprpuet BosutenGepr Makc ®peiizep

INTERIOR

YACTHbI U OBLLUECTBEHHbIVI MUHTEPBEP

Jloro
mapTHepa

Online

1) Sponsorship: the project support
IN social networks and materials
dedicated to the award.

2) Branding of the project page
and the premium sections.

3) News about the partners’
products.



100 YEARS
OF EUROPEAN
DESIGN

“100 Years of European Design” project
IS both an online platform and exhibition
at the Center for Fashion and Design of
the Museum of Decorative Arts with an
exposition of 50 cult objects of European
design and collection design, selected by
the curators of private galleries.
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100 YEARS
OF EUROPEAN

Educational
program

lectures by industry experts,
master classes

Special events

private dinners, educational
lectures and immersive performances
during the exhibition

DESIGN
— 18§

Participants

the participants of the exhibition will
be real brands-icons of design,

eminent galleries of collection design,
design schools, auction houses

Digital
special section on INTERIOR.RU
website about the awards




ADVERTISING

OPPORTUNITIES




I11.

ADVERTISING OPPORTUNITIES
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* Actual price is indicated in the price list or sent on request

Online

1) Project sponsorship - support

INn social networks and materials
dedicated to the award.

2) Branding of the exhibition page.

3) Special projects for a partner
at the exhibition

Offline

1) Logo placement on press wall
2) Branding of tickets, billboards
3) Sponsor’s pop-up store at
the exhibition
4) Special brand events at the venue



THANK YOU




