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INTERIOR+ 
          DESIGN

unique digital-first brand focused 
on the interests of professionals  
and wide audience. 



 
DIGITAL 
FIRST 

W h y

INTERIOR.RU  
A website that widely covers 
users’ requests for contemporary 
architecture, art and interior 
design solutions.

INTERIOR+DESIGN MAGAZINE 
digest of news which have 
passed the additional selection. 
Issued 6 times a year based  
on site content

interdisciplinarity 
  
combines editorial articles and 
materials by experts in design, 
fashion, technologies, fashion and art

multi platform 

combines the capabilities of 
INTERIOR.RU digital resource , 
INTERIOR + DESIGN collection 
edition and industry-specific events

inclusiveness 

interesting for industry 
professionals, students of design 
schools, business owners and  
a wide audience



I N T E R I O R . R U  
O n l i n e  E d i t i o n

I N T E R I O R + D E S I G N  
M a g a z i n e

BRAND 
ARCHITECTURE

R U S S I A N  P R O J E C T;   
« 1 0 0  Y E A R S  O F  E U R O P E A N  D E S I G N »  E X H I B I T I O N  
B r a n d  I n i t i a t i v e s

I.

III.

II.



Expert content in the field of design, art, 
technology, fashion and architecture, 
focused on the most influential, creative 
and active audience. The magazine 
synthesizes and systematizes all the latest 
trends and news on a selected topic  
and is translated into English. 

THE MAIN ADVANTAGES: 
selectivity, expert opinion, more than  
50 projects in each issue, bilingualism,  
main trends.

INTERIOR+ 
DESIGN

I.



35,5 %

64,5 %
f e m a l e

m a l e

1 6 - 3 4  y. o . :    3 3 , 3 %

3 5 - 5 4  y. o . :    4 3 , 3 3 %  

5 5 +     y. o . :   2 3 , 4 %  

1 176 100

OUR 
READERS

people*

designers, architects, decorators, business 
owners, executives 

Russian Federation: 1 176 100  
Moscow: 305 500

M i d d l e  6 2 , 3 %  

U p p e r - m i d d l e  2 9 , 3 %

i n c o m e

a g e

*According to NRS March - July 2019 

I.



DRAFTING & PUBLICATION 
SCHEDULE

DECOR DESIGN

Decor and interior trends: interviews 
with experts and the announcement  
of the palette of the year 

Wallpaper, textiles, decoration 
materials, coatings. 

D a t e  o f  l a y o u t  s u b m i s s i o n :  2 4 . 0 1 . 2 0 2 0  
D a t e  o f  s a l e s  s t a r t :  1 4 . 0 2 . 2 0 2 0

FEBRUARY MA RCH APR I L M AY

Trends in product design and interior 
design: Italian design, heads of designer 
brands, Russian product design. 

Furniture, light with  
detailed reviews. 

D a t e  o f  l a y o u t  s u b m i s s i o n :  0 6 . 0 3 . 2 0 2 0  
D a t e  o f  s a l e s  s t a r t :  0 1 . 0 4 . 2 0 2 0

J UNE

Art & design trends, trends in contemporary art, 
major dealers and auctioneers, interiors of 
collectors (houses with art). Trends of iSaloni, 
EuroCucina and Salone Internazionale del Bagno. 

Art & design items and limited  
series, remakes. 

D a t e  o f  l a y o u t  s u b m i s s i o n :  2 2 . 0 5 . 2 0 2 0  
D a t e  o f  s a l e s  s t a r t : :  1 5 . 0 6 . 2 0 2 0  

J ULY

ART

. .. .

.

.

I.

FASHION ARCHITECTURE

Fashion houses with Home collection, fashion 
designers dealing with interiors and home 
furnishings, interdisciplinary collaborations 
and interiors of professionals associated with 
the fashion industry, fashion photographers 
and their collections. 

Home Furnishings 

D a t e  o f  l a y o u t  s u b m i s s i o n :  2 4 . 0 7 . 2 0 2 0  
D a t e  o f  s a l e s  s t a r t :  1 4 . 0 8 . 2 0 2 0  

AUGUST SEP T E M BER OC TOBER NOVE MBE R

Trends in modern architecture, advanced 
development, hotels, offices, shopping centers, 
turnkey interiors and design for new buildings, 
interviews with developers, furniture contracting 
sector and special offers for architects. 

Objects designed by architects, furniture, 
decoration and lighting for offices and hotels. 

D a t e  o f  l a y o u t  s u b m i s s i o n :  1 1 . 0 9 . 2 0 2 0  
D a t e  o f  s a l e s  s t a r t :  0 2 . 1 0 . 2 0 2 0  
   

DECEMBER

Smart-house, high technology in the design 
of objects, the Internet of things, virtual 
reality, 3D-printing, robots, interiors for 
millennials. 

High tech products 
and home appliances 

D a t e  o f  l a y o u t  s u b m i s s i o n :  2 0 . 1 1 . 2 0 2 0  
D a t e  o f  s a l e s  s t a r t :  1 1 . 1 2 . 2 0 2 0  

JA NUARY

TECHNOLOGY

... .. .



DISTRIBUTION

Retail
Premium supermarkets

Specialized stores

Subscription to the paper version 
of the magazine on interior.ru

I.

and others

Airports



Targeted Distribution:

Representatives of foreign  
furniture companies

Specialized Exhibitions

Premium Newsletter for Designers  
and Architects

Design and architectural 
studios

Regional interior 
and furniture  
stores

Museums, galleries, art studios, 
auction houses and specialized higher 
educational institutions

Alternative distribution: 
Boutique Hotels

Retail

I.

Subscription to the printed 
version of the magazine  
on the site



I.

ADVERTISING
OPPORTUNITIES



I.I.

strip, turn

Image  
layout

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIES



promotional material  
in native editorial style

I.

Advertorial 

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIES



I.

Integration into  
the premium newsletter 
about Moscow 
architectural f irms  
and designers

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIES



Online media for creative people focused  
on design, beauty, art, architecture, interiors, 
furniture, decoration and important trends  
in the design world. The publication selectively 
covers events and forms hashtags for its 
readers, choosing the most important from  
the information stream. 

INTERIOR.RU combines visionary stories and 
practical recommendations, opens up new 
names and solves educational problems. 
INTERIOR.RU helps professionals and amateurs 
master the art of being modern.

INTERIOR.RU

II.



27,2 %

72,8 %
f e m a l e

m a l e

1 8 - 3 4  y. o . :    3 3 , 3 %

3 5 - 5 4  y. o . :    4 8 , 6 %  

5 5 +  y.   = o .  2 3 , 6 %  

350000
AUDIENCE

unique users

Desktop — 35% 
Mobile — 60% 
Tablet — 5% 
Average viewing time: 2:30 мин  
Viewing depth: 4,5

M o s c o w  3 3 %  
g e o

a g e

1100000
page views

S a i n t - P e t e r s b u r g  1 1 %  

R e g i o n s  6 6 %  

II.



WEBSITE SECTIONS

II.

TRENDS DESIGN INTERIOR ARCHITECTURE

+ new

DESIGN GUIDE

a special guide created by the editorial 
office with copyright routes from 

designers and opinion leaders.  
As well as information on major events 

in the field of interior and design.

UMAGAZINE

brand product for Gen Z with 
product selections, ideas, a shopping 

section and a travel digest.

COMMUNITY

a special community with  
a portfolio of designers and 

architects, as well as copyright 
blogs of industry professionals. 

SCHOOL SECTION

a separate section on 
INTERIOR.RU website with  

a history of iconic things in 
design, thematic collections in 

the Edutainment format.



 INTERIOR.RU SOCIAL

This is a growing community  
in interested in interior and 

design trends and preferring 
interactive formats to receive 

information.

SOCIAL MEDIA

260 000 
followers

165 000
average Facebook post 
coverage per day

264 000
average Instagram post 
coverage per day

II.



II.

ADVERTISING
OPPORTUNITIES



Media 
Advertising

Topline 1000x250 

Middleline 1000x250 

Bottomline 1000x250 

Second screen 300x600  

Mobile Top — 300x250 

Mobile Bottom — 300x250 

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIESII.



promotional article 
in native editorial style

Formats: 

• Native article in editorial layout 
• Multimedia material  

in interactive layout 
• Cards 
• Test 
• Shopping 

II.

Native material

Example:  
https://www.interior.ru/design/
event/6155-svet-kak-instrument-
arkhitektora.html

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIES

https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html
https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html
https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html
https://www.interior.ru/design/event/6155-svet-kak-instrument-arkhitektora.html


brand integration 
in projects and sections of 
interior.ru website. Partner 
materials and branding of 
Design and Guide sections.

Example 

https://www.interior.ru/guide/
paris#guide-unit-464 

https://www.interior.ru/guide/
moskva  

https://www.interior.ru/guide/
milan#guide-unit-4

II.

Branded  
content

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIES

https://www.interior.ru/guide/paris#guide-unit-464
http://interior.ru
https://www.interior.ru/guide/milan#guide-unit-4
https://www.interior.ru/guide/milan#guide-unit-4
https://www.interior.ru/guide/milan#guide-unit-4


* Actual price is indicated in the price list or sent on request

II.

Special  
project

Native special project created 
specially for the brand by  
the editorial team using custom 
mechanics and formats.

Special project on Interior.ru 
and in INTERIOR+DESIGN 
networks.

ADVERTISING OPPORTUNITIES

http://www.interior.ru/sp/roca19/


The project is created by INTERIOR + 
DESIGN creative department and is not 
linked to the material on the website.  
This type of special project involves  
the brand specifics analysis and 
formation of the most effective options 
for its integration into INTERIOR + 
DESIGN digital space.

An independent 
project for  
Social only:

ADVERTISING OPPORTUNITIESII.



360° Project

II.

Large-scale special project 
created with the use of all the 

main INTERIOR + DESIGN  
core tools.

ONLINE (SPECIAL PROJECT, 
MEDIA ADVERTISING)

SoMe

OFFLINE

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIES



The annual INTERIOR.RU award is dedicated to the best 
Russian projects in the field of design and interior. 
According to the results of two-stage voting  
the winners are selected in several nominations:  
ARCH, TECHNO, FASHION, ART, DESIGN, INTERIOR. 

RUSSIAN 
PROJECT

III.

REACH: 

INTERIOR.RU (ONLINE):  
350 000

INTERIOR+DESIGN (PRINT) 
200 000

SOCIAL MEDIA 
1 500 000



RUSSIAN 
PROJECT

III.

6 nominations 15 sub-nominations

300 projects by Russian authors 

International jury

New outstanding designers

Award Ceremony in February 2020



HOW  
DOES IT WORK?
INTERIOR + DESIGN editors nominate  
the best Russian authors’ projects of the year and 
opens a popular vote. Any author can send his project 
to the editor and become a member of the long-list. 
Based on the results of the voting, a short-list is 
formed, which is evaluated by an international jury - 
industry professionals. Their decision is announced  
at a special event for 450 people.

III.



STAGES

III.

LAUNCH OF A LONG-LIST OF NOMINEES & 
VOTING ON INTERIOR.RU WEBSITE

SHORT-LIST PUBLICATION 
ON INTERIOR.RU WEBSITE 

WINNERS  
ANNOUNCEMENT

WINNERS’ REWARD CEREMONY - 
cocktail party, special event with invited guests (450 people) from 
all 6 disciplines

NOVEMBER 2019

FEBRUARY 2020

FEBRUARY 2020

FEBRUARY 2020



III.

ADVERTISING
OPPORTUNITIES



*Special packages offered for partners, consist of several options.  
Costs and number of integrations are available on request.

Off line 
1) Partner integration on  
the website - pop-up, interactive  
with guests, logo2 

2) Special nomination from  
a project partner

ADVERTISING OPPORTUNITIESIII.



Позиция партнера

Лого партнера

Online 
1) Sponsorship: the project support 
in social networks and materials 
dedicated to the award. 
 
2) Branding of the project page 
and the premium sections. 
 
3) News about the partners’ 
products.

*Special packages offered for partners, consist of several options.  
Costs and number of integrations are available on request.

ADVERTISING OPPORTUNITIESIII.



100 YEARS  
OF EUROPEAN  
DESIGN

III.

“100 Years of European Design” project  
is both an online platform and exhibition  
at the Center for Fashion and Design of  
the Museum of Decorative Arts with an 
exposition of 50 cult objects of European 
design and collection design, selected by  
the curators of private galleries.



100 YEARS  
OF EUROPEAN  

DESIGN
— is

Educational  program 
lectures by industry experts,  
master classes

Special events 
private dinners, educational 
lectures and immersive performances  
during the exhibition

Participants 
the participants of the exhibition will 
be real brands-icons of design, 
eminent galleries of collection design, 
design schools, auction houses

Digital
special section on INTERIOR.RU 
website about the awards

III.



III.

ADVERTISING
OPPORTUNITIES



Off line 
1) Logo placement on press wall 
2) Branding of tickets, billboards 
3) Sponsor’s pop-up store at  

the exhibition 
4) Special brand events at the venue

Online 
1) Project sponsorship - support  
in social networks and materials 
dedicated to the award. 
2) Branding of the exhibition page. 
3) Special projects for a partner  
at the exhibition

* Actual price is indicated in the price list or sent on request

ADVERTISING OPPORTUNITIESIII.



THANK YOU

2 0 1 9 ..


